
ñAnyonewhoôsbeen around online media or marketing for

a while knows that the pebbles thrown in the Oldtimers

pool generate waves in the industry.ò

Stefan Tornquist | Research Director  - MarketingSherpa

Internet Oldtimers Ad Placement
Sponsorship Opportunities
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An Internet Oldtimer has at least 10 + years interactive marketing experience and is a recognized industry
expert . Whether they are an internet founder, CEO, President, Editor - in - chief, Senior executive, or Manager
- they are thought leaders and influencers in their space.

òUltimately, itõs about Influence.ó
Skip Graham

Membership Chairman
The Internet Oldtimers

The Internet Oldtimers is a members only business and social networking community . Itõsmembers interact
with their peers in a private, highly confidential and relaxed virtual space on topics which impact the online
marketing environment . Predictions on industry happenings, issues and trends, online measurement, media
buying, cross platform deals, emerging media and technology are all covered on a daily basis . With a
membership of about 500 of interactive marketing's elite, the group uses this network as its sounding board
for ideas, resource for education, advancement or career opportunities, dissemination of industry
information, and networking for the development of new business opportunities at large .

Members by Title



The ability to lead can come from a memberõsofficial position . But it can also come from a memberõsVoice .
And the Internet Oldtimerõsmembers have a tremendous combined Voice . They have created or worked with
many of the industries most well known Trade Shows and publish some of itõsleading Journals and books .
Outside of their official titles, they are the bloggers, columnists, authors, and the radio and television
òexpertsóthat help shape what the industry conversation should be, and the conclusions the market should
draw from it . Below is a very, very small sampling of how the Oldtimers MembersõVoices get heardé



The Internet Oldtimers Foundation offers several ad placement packages, as well as, stand 
alone placements that will allow your company to increase its brand awareness in the minds of 
almost 500 of the industryõs influencers and decision makers.

Dedicated HTML EmailPost Listings Logo in OT Newsletter

Logo in OT Website

Featured Banner Ad in Newsletter

Job Posting Package Event Calendar Package 



These are recommended packages.  We can also create personalized packages to cater to your 
companyõs needs.  



} Four consecutive weekly e - mail blasts sent directly to the personal inboxes 
of all members

} Featured logo w/live link in email blasts

} Spot in monthly newsletter calendar

} Link to website posting via Oldtimers website

Job Posting Package

$50



Ensure that your job opportunities will reach only the most competent individuals in all sectors 
of the Internet and New Media Marketing industry, in the most cost - effective manner.

For four consecutive weeks 
email blasts of your logo with 
live link and a description of 

your job will be sent directly into 
the personal inboxes of the 

entire Membership.



} Four consecutive weekly e - mail blasts sent directly to the personal inboxes 
of all 500 members

} Featured logo w/live link in email blasts

} Spot in monthly newsletter calendar

} Link to website posting via Oldtimers website

Event Posting Package

$50



Whether you are trying to attract level - c executives to your event or trying to inform them of 
the value of sending employees and staff, the Internet Oldtimers Event Calendar will have 
industry leaders buzzing about your function.

For four consecutive weeks 
email blasts of your logo with 
live link and a description of 

your event will be sent directly 
into the personal inboxes of the 

entire Membership.



4                  600                   2400

Reach marketers and top decision makers.  Maximize your ad impact by partnering with us. Below are our stand 
alone placements.  Please also view our recommended packages discussed in future slides.

Newsletter Banner/live link

Dedicated Email

Post Listings

Newsletter Logo/live link & Website Tower Ad/live link 

$250
Feature  600x120 Banner inclusion in our Newsletter which 
will go out to the entire member base plus sign ups. This will 
be delivered the month of your sponsorship.

$1,000A dedicated Html email can deliver your companyõs 
marketing message directly to our membership. 
Only one dedicated Html is sent to our membership 
per week.

$500
Your marketing message will run in the header and footer of 
a minimum of 150 posts to the discussion group. Each of 
those 150+ posts goes out to the entire membership 
insuring that your company is top of mind.

$250
Ads Audience Impressions

1                  600                   600
Logo inclusion in our newsletter which will go out to the 
entire member base plus sign ups.  Tower ad rotations for 
one month in our website

1                   500                   500

(newsletter)

Ads Audience Impressions

1                  600                   600

Ads Audience Impressions

150               500                 75,000

Ads Audience Impressions

Job Posting  
Four consecutive weekly email blast sent directly to the 
personal inbox of all 450+ members. Featured logo w/live 
link in email blasts. Spot in monthly newsletter calendar
Link to website posting via website.

$50

Event Calendar Posting
Four consecutive weekly email blast sent directly to the 
personal inbox of all 450+ members. Featured logo w/live 
link in email blasts. Spot in monthly newsletter calendar
Link to website posting via website.

Ads Audience Impressions

4                  500                   2000

Ads Audience Impressions

$50



The Oldtimers communicate through our Email List Serve which links all
the members together through a single email address . Posts arrive in
each memberõsinboxes as they are made, as do the replies to those
posts . Oldtimers are linked in real time ðall the time .

The Oldtimers gather at invitation only òEventKick
Offóparties that are hosted a minimum of 4 times a
year on the opening evening of the Industryõsmost
important trade shows .



A sponsorõs marketing message will run in the header and footer of a minimum of 150 posts 
per week to the discussion group.  Each of those 150+ posts goes out to the entire 
membership ensuring that your company is top of mind with the member. 

Post Header Listing
of 75 characters

Post Footer Listing
Of 100 characters

A post listing can be completed in as little as a 
week or extended in rotation with other 
sponsors to extend it for an entire month. 

Your Message above in the 
Header and below in the 

Footer of 150+ posts/each 
week sent to the entire 

Membership



Connect the Membership to your brand. A sponsorõs logo will run at top of the OT monthly 
newsletter or as a featured banner at the bottom.  Each logo placement comes with a live link 
and will be placed amongst the industryõs most prolific publishers and their articles.

Your logo with live link and/or 
featured banner with live link 

sent once a month to the entire 
Membership and to outside 

subscribers



Deliver the sponsorõs marketing message directly to Membership. Optimize the efficiency of 
the sponsorõs company message with dedicated html blasts.  Target and talk to almost 500 of 
the industryõs marketing experts.  Let them know the details about your company, your 
products and services, and the business opportunities.



òAs a member of the OT, I know the value of 
the list and how much attention is actually 
paid to the sponsors.  Our placement 
generated a lot of interest for a virtual 
unknown to Madison Ave,  and opened doors 
that I absolutely needed tot get through.ó

- Chris Graham, VP Business Intelligence, 
Atrinsic

òThe OT list is like a Whoõs Who of the online ad 
movers and shakers.  I read it every day and use it to 
reach these industry leaders whenever we do an online 
ad trade promotion or announcement.  The OT list is a 
refreshing alternative to the plethora of trade sites.ó

- Paul DeBraccio, CEO, Interevco 


